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WELCOME TO NRCA

The National Roofing Contractors Association (NRCA) is the voice of roofing  
professionals and the leading authority in the roofing industry for information,  

education, technology and advocacy.  
Founded in 1886, NRCA is a nonprofit  
association that represents all segments of  
the roofing industry and is one of the  
construction industry’s most  

respected associations. NRCA’s mission is to inform and assist  
the roofing industry, act as its principal advocate and help  
members serve their customers. NRCA continually  
strives to enhance every aspect of the roofing industry.

NRCA has more than 3,500 members from all 50 states  
and 43 countries and is affiliated with 86 local, state,  
regional and international roofing contractor associations.

NRCA doesn’t just report on what is happening in the roofing  
industry; its members and staff are the ones making things happen  
to advance the industry.  

Roofing Contractors

Other Industry  
Professionals

Distributors
& Suppliers

Architects,
Engineers

& Consultants10%
3%

9%

78%
NRCA  
MEMBERSHIP  
DEMOGRAPHICS
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WHEN NRCA SPEAKS, THE ROOFING INDUSTRY LISTENS  

Because NRCA holds such a prominent position in the roofing  
industry, the information it provides is held in high esteem. NRCA 
continually delivers information to members, roofing professionals 
and consumers, providing them with timely and reliable information 
they can use immediately. Some of the communication vehicles NRCA 
offers include:  

•   Professional Roofing, NRCA’s monthly publication, which  
is available in print and digital editions 

•   Professional Roofing’s website, www.professionalroofing.net

•   NRCA’s website, www.nrca.net

•   NRCA’s consumer website, www.everybodyneedsaroof.com

•   NRCA E-News

•   Members-only webinars

•   Sponsorship opportunities 

REACH THE INDUSTRY’S DECISION MAKERS

NRCA’s range of communication vehicles offer you a variety of oppor-
tunities to reach the industry’s decision makers with your advertising 
message. A multifaceted marketing approach will help you achieve maxi-
mum results while complementing your company’s marketing plan. Find 
out how—contact NRCA’s professional advertising staff to develop a 
custom proposal based on your budget and goals.   

November  2014/$5.00 www.professionalroofing.net
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Professional Roofing’s mission is to inform, educate and engage readers by  
providing timely, useful information and focus on quality, innovation  
and responsiveness to readers’ needs to help every roofing professional  
succeed.

With the most diverse readership of any publication in the roofing industry,  
Professional Roofing magazine, NRCA’s official monthly  
publication, reaches more than 16,000 leading roofing  
contractors, architects, engineers, consultants,  
business owners and suppliers. Professional  
Roofing is the roofing industry’s trusted source  
for keeping roofing professionals up to date with  
timely and objective information covering all  
aspects of the roofing industry.   

91%  
of readers have taken  

purchasing action during 

the past 12 months as a 

result of advertisements  

appearing in the  

magazine.

86%  
of readers report reading 

three or four of  

Professional Roofing’s  

most recent issues  

compared to 50% of  

readers who report  

the same for Roofing  

Contractor. 

83%  
of readers report  

reading entire issue.

74%  
of readers identify their 

primary job titles as  

president, vice president, 

owner, partner, treasurer, 

purchasing manager  

or other business  

management.

67% 
 of readers discussed an 

article with someone else 

in the industry. 

40%  

of readers visited an  

advertiser’s website for 

more information.

2.5  
The average number of 

co-workers to whom  

Professional Roofing’s 

readers pass along  

their issues.

Source: Baxter Research Center 
Inc.’s Professional Roofing May 
2014 Ad Recall Report to 
Advertisers  

Roofing Contractors

Architects,
Engineers

& Consultants

Other Industry 
Professionals

8%
3%

89%

READERS 
BY TYPE OF 
BUSINESS
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PROFESSIONAL ROOFING’S COLUMNS AND DEPARTMENTS

FOCUS 
Professional Roofing Editor Ambika Puniani Bailey  
provides timely information important to the roofing  
industry. 

CLOSE-UP (Dynamic photo opportunity)  
Appealing reader-submitted photos are highlighted.  
Each month, a $100 Visa gift card is awarded to the  
reader whose photo is chosen. 

LETTERS 
Readers submit their letters in response to Professional  
Roofing’s editorial content.

DETAILS 
Each month, Professional Roofing gives a snapshot into the  
personality of an NRCA member; his or her position in the  
roofing industry; current projects with which he or she is  
involved; and his or her hobbies, personal tastes and more. 

FLASHINGS 
This department is the industry’s leading source of news; it covers regulatory  
developments, mergers and acquisitions, business management  
issues, etc.

BRIEFINGS (Company news opportunity—members only) 
This department features news and information from  
NRCA and the industry, including new appointments,  
promotions and news regarding NRCA’s associate  
members, affiliates and related industry organizations. 

12 www.professionalroofing.net  SEPTEMBER 2014

In 2013, the Jim Beam® American Stillhouse and Distillery in Clermont, Ky., 

underwent a redesign uniting Jim Beam’s family tradition, company history 

and commitment to sustainability. 

The LEED® Gold-certified facility features 11,800 square feet of Metal Sales™ Manufacturing Corp.’s 22-gauge, 

7/8-inch-thick corrugated steel wall panels in old zinc grey with custom-painted Jim Beam branding on the front 

façade. The visual aesthetics continue inside the building with 11,475 square feet of 22-gauge, 7/8-inch-thick 

corrugated, perforated interior wall panels acting as an interior liner. The stillhouse is topped with more than 7,500 

square feet of 22-gauge, 16-inch-wide striated Vertical Seam roof panels in slate grey and matte black; TL-17 soffit 

panels in matte black provide the finishing touch. 

The project recycled 25 percent of building materials and diverted more than 80 percent of construction materials 

from landfills. Other sustainable features include low-flow water fixtures that have reduced water usage by  

50 percent, occupancy sensors and control panels with built-in timers to regulate lighting  

throughout the facility. 

To view more photos, log on to www.professionalroofing.net.  

CLOSE-UP

MANUFACTURER NEWS

Firestone releases  
sustainability report
Firestone Building Products Co. LLC, 
Indianapolis, has released its second annual 
sustainability report. The 2013 Sustainability 
Report reviews Firestone Building Products’ 
manufacturing and business processes, as well 
as its product portfolio, to measure the effec-
tiveness of the company’s corporate social 
responsibility efforts. 

To reach its goals of reducing energy con-
sumption, waste and emissions, Firestone 
Building Products has adhered to more sus-
tainable manufacturing processes, developed 
and manufactured more environmentally 
friendly products for commercial and indus-
trial construction, and has been inspiring 
employees to adopt environmentally friendly 
practices at work and at home.

The annual report demonstrates Firestone  
Building Products’ pledge to be more environ- 
mentally friendly and fulfills the requirements  
of the Global Reporting Initiative’s (GRI’s) 
Application Level C. GRI guidelines set out 
principles and indicators organizations can 
use to measure and report their economic, 
environmental and social performances. 

The 2013 Sustainability Report is avail-
able at firestonebpco.com/about-us. 

GAF partners with  
Habitat for Humanity®

GAF, Wayne, N.J., has partnered with Habitat 
for Humanity to match its roofing material 
donations with installation services donated by 
GAF Master Elite® and Certified™ Contrac-
tors. More than 460 contractors have signed 
up for the program and have worked with 
Habitat for Humanity affiliates to build more 
than 700 homes for families in need.

In addition, GAF has begun to ship materi-
als from its new 541,000-square-foot plant 

in Cedar City, Utah. The plant will produce 
GAF’s full line of TPO products and will 
manufacture polyisocyanurate roof insula-
tion and residential sheathing. GAF began 
shipping TPO from Cedar City Aug. 1 and 
is expected to begin shipping polyisocy-
anurate products in early 2015. The plant 
includes a training center for GAF’s Center 
for Advancement of Roofing Excellence, 
which offers educational programs to roofing 
industry professionals, and has created about 
40 new jobs with an additional 10 to 15 jobs 
in the near future. 

IKO Industries opens plant
IKO Industries, Kankakee, Ill., has opened 
a production facility in Sylacauga, Ala. The 
300,000-square-foot plant will produce three-
tab and architectural laminated shingles and 
position IKO Industries to better serve its cus-
tomers in the southeastern U.S. market. The 
plant began producing and shipping products 
earlier this summer and has created about 50 
jobs. 

Quick Mount doubles warranties
Quick Mount PV, Walnut Creek, Calif., has 
doubled the length of warranties for several 
products. Products featuring Quick Mount’s 
QBlock,® QBase® and QHook® technologies 
now are covered by a 20-year limited product 
warranty. Previously, the only Quick Mount 
product with a 20-year warranty was the 
Classic Comp Mount. 

Congressman visits Karnak facility
Karnak Corp., Clark, N.J., recently hosted 
Rep. Leonard Lance (R-N.J.) at its head-
quarters. The congressman met with Karnak 
President Sarah Jelin and Chief Operating 
Officer Chris Salazar to discuss the roof coat-
ings industry and issues affecting roof coating 
manufacturers, including modification of 
language used in the homeowner energy  

efficiency tax credit to include roof coatings; 
the commercial building tax deduction; 
and the Environmental Protection Agency’s 
potential proposal to lower the National 
Ambient Air Quality Standard for Ground-
Level Ozone. 

CONTRACTOR NEWS

Flynn America forms partnership
Flynn America LP, Toronto, has entered into 
a letter of intent with Traditional Roofing Inc., 
Flagstaff, Ariz., to combine operations. The 
partnership will assist Flynn America with its 
plans to expand its construction business in 
the U.S. and provide Traditional Roofing with 
broader opportunities to accelerate growth. 

Commonwealth Roofing  
receives award
Commonwealth Roofing Corp., Louisville, 
Ky., received the 2013 Hercules Award from 
Twinsburg, Ohio-based North Coast Roof-
ing Systems, a distributor of commercial 
roofing, residential roofing and waterproof-
ing materials, in recognition of Commercial 
Roofing’s support and commitment to the 
Kentucky Roofing Contractors Association 
and outstanding sales during 2013.

DISTRIBUTOR NEWS

ABC Supply opens branches
ABC Supply Co. Inc., Beloit, Wis., has 
opened branches in Charleston, W.Va.; 
Nampa, Idaho; North Clarendon, Vt.;  
and Omaha, Neb. 

The Charleston branch is the company’s 
third location in West Virginia; the Nampa 
branch will serve the Treasure Valley-Boise 
area; the North Clarendon branch is the 
company’s first location in Vermont; and 
the Omaha branch is the company’s third 
location in the city. All locations will carry 
shingles and related roofing supplies. 

BRIEFINGS

UP THE LADDER

The Bilco Co. has named Tom Crowley 
president; Roger Joyce vice chairman and 
executive vice president; and Robert Lyons 
Jr. chairman and CEO.

Malarkey Roofing Products has named 
Gary Collins government accounts repre-
sentative; Greg Maechling commercial sales 
representative; and Ben Michiels regional 
commercial sales manager. 

THE INDUSTRY ONLINE

DaVinci Roofscapes® has updated and re-
launched its website, www.davinciroofscapes 
.com. The new site features an image gallery;  
a quote tool for roofing contractors that pro- 
vides steps of items to consider when devel-
oping quotes for customers; a section to help 
homeowners choose colors for their roof sys- 
tems; and a guide to help homeowners choose 
a roofing contractor.

CertainTeed Corp. has launched its  
Academy of Continuing Education, www 
.continuinged.certainteed.com, an online 
learning resource for building professionals. 
Online content is accessible 24/7 and courses 
help establish a connection between current 
industry topics and relevant products and 
solutions from CertainTeed. Continuing 
Education Unit courses are accredited by  
The American Institute of Architects, and 
many are certified by the Green Building 
Certification Institute.

OTHER NEWS

New institute is established
The Synthetic Roof Underlayment Institute 
(SRUI) has been established to educate the 
roofing and building industries about the ben-
efits of synthetic roof underlayments. SRUI’s 
goal is to promote the overall use of premium 
synthetic roof underlayments through educa-
tion, design and engineering performance 
while working with industry associations. 

SRUI plans to address the recent prolifera-
tion of low-cost synthetic underlayments that 

potentially fail to meet code requirements by 
educating the marketplace and addressing 
the problems of such products. The organiza-
tion also plans to create performance-based 
standards for synthetic roof underlayments 
that match primary roofing materials, such 
as asphalt shingles, metal, tile and slate, lead-
ing to heightened integrity of a roof system. 
For more information, contact Jeff Henry, 

SRUI’s executive director, at (847) 375-6402 
or jhenry@srui.org. 

Copper association receives  
AIA accreditation
The Copper Development Association has 
received accreditation from The American 
Institute of Architects (AIA) for its introduc-
tory copper course. The course addresses 
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TECH TODAY  
Mark Graham, NRCA’s associate executive director of technical  
services, details current technical issues affecting the  
roofing industry.

CAPITOL HILL    
Written by an NRCA Washington, D.C., staff professional,  
this column provides information about federal regulations  
and legislation, as well as NRCA’s government relations activities.  

NEW IDEAS (Press release opportunity) 
This department features new products and services available to the industry. 

EVENTS 
This department lists upcoming industry events. 

AS I WAS SAYING … 
Written by NRCA Executive Vice President Bill Good,  
this column offers an informative and thought-provoking  
perspective on the roofing industry.

 NOVEMBER 2014  PROFESSIONAL ROOFING 47
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Publication explains IECC 2015
The Institute for Market Transformation,  
with assistance from the Center for Envi-
ronmental Innovation in Roofing and 
Polyisocyanurate Insulation Manufacturers 
Association, has published an International 
Energy Conservation Code as Applied to 
Commercial Roofing brochure to explain 
reroofing clarifications in the 2015 Interna-
tional Energy Conservation Code® (IECC 2015).

The brochure was created to help local 
code officials better understand the energy-
efficiency requirements for all types of com-
mercial roofing projects and serve as a guide 
to explain code requirements to roofing con-
tractors seeking construction permits, design 
professionals involved in roofing selection 
and specification, and building owners. 

The brochure contains a detailed listing of 
definitions and energy regulations that apply 
to commercial roofing and illustrations of 
typical roofing conditions. 

Website: polyiso.site-ym.com
Telephone: (202) 591-2473 

Trapezoid panels vary in width
New Tech Machinery has developed a new  
panel profile for its SSQ roof panel machines.  
The TRQ250 trapezoid panel profile can 
be used in new and existing SSQ roof panel 
machines, runs up to 22-gauge steel and varies 
in width from 14 to 24 inches.

Website: www.newtechmachinery.com
Telephone: (800) 574-1717

Packaging reduces waste
Lucas has added two new package designs 
to its #4500 Semi-Self Leveling Joint Sealer. 
The packaging now includes a 28-ounce 
plastic cartridge with removable tip and a 
2-liter resealable foil pouch. The packaging 
is said to reduce job-site waste, improve pro-
ductivity and reduce landfill trash.

Website: www.rmlucas.com
Telephone: (773) 523-4300

PV panels are  
wind-resistant
CertainTeed has introduced three photo-
voltaic (PV) roof systems: Apollo® II Solar 
Roofing System, Apollo Tile II Solar Roofing 
System and Solstice® Solar Roofing System.

The Apollo II Solar Roofing System fea-
tures 12-pound, 54-watt monocrystalline PV 
panels that can be integrated into an existing 
roof system or during a new asphalt shingle 
roof system installation. The system report-
edly does not require structural reinforce-
ment, resists wind uplift and is designed to 
blend in with surrounding shingles.

The Apollo Tile II Solar Roofing System 
features 56-watt monocrystalline panels that 
can be integrated into an existing roof system 
or the installation of a new roof system that 
combines solar panels and flat concrete tiles. 
The PV panels reportedly are lightweight, 
durable and resistant to wind uplift. 

The Solstice Solar Roofing System fea-
tures rack-mounted monocrystalline PV 
panels that can be installed on low- and 
steep-slope roof systems. The system is 
backed by CertainTeed’s electricity output 
and installation workmanship warranty.

Website: www.certainteed.com
Telephone: (800) 782-8777

Keyless system provides 
remote access 
WEATHER GUARD® has introduced 
its QuickDraw Remote Access System, 
a keyless remote system for truck boxes. 
The system offers push-button access from 
up to 100 feet and keyless entry within 5 
feet. The system features multilevel digital 
encryption for increased security, and up 
to 10 key fobs can be programmed per 
vehicle for access by multiple users. The 
QuickDraw Remote Access System can be 
retrofitted to existing boxes and is compati-
ble with 16 WEATHER GUARD models.

In addition, WEATHER GUARD has  
introduced its 2015 line of Ford Transit Van  
Pro Packages to organize, secure and transport 
tools and equipment in work vans. The rede-
signed system is said to be easy to assemble 
and install and can be customized based on 
wheelbase length, roof heights and vehicle 
type. The reconfigured packages include 
improved bulkheads to protect the cab and 
driver from loose objects, multiple roof 
heights and wheelbases, adjustable shelving 
and mounting kits. Thirty Pro Package com-
binations are available for the Ford Transit, 
and more than 70 preconfigured packages are 
available for other vehicle makes and models.

Website: www.weatherguard.com
Telephone: (800) 456-7865
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Acts of 
KINDNESS

Roofing professionals give  
back to their communities

PROFESSIONAL ROOFING’S STAFF

EDITORIAL

Ambika Puniani Bailey
Editor
(847) 493-7555
abailey@nrca.net 

Chrystine Hanus
Associate Editor 
(847) 493-7522
chanus@nrca.net

Bill Mayeroff
Editorial Assistant
(847) 493-7592
bmayeroff@nrca.net

ADVERTISING

Kristina Damjanoska 
Advertising Sales Manager 
(847) 493-7554
kdamjanoska@nrca.net

Joan Kriete
Manager of Circulation and Production
(847) 493-7524
jkriete@nrca.net 

Carl Good
Publisher 
(847) 493-7543
cgood@nrca.net
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LESSONS 
 LEARNED

Testing reveals reasons 
  for shingle blow-off
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MONTH

JANUARY

FEBRUARY

MARCH

 
APRIL

MAY

JUNE

2015 EDITORIAL CALENDAR | JANUARY - JUNE
FOCUS

Spray Polyurethane Foam  
Roof Systems

Insulation & International 
Roofing Expo Preview 

International Roofing Expo

Residential Roof Systems 

Roofing Technology

Women in the Industry

BONUS DISTRIBUTION & EXTRAS

National Association of Home 
Builders International Builders 
Show: Las Vegas, Jan. 20-22 

Chicago Roofing Contractors  
Association Show: Oak Brook, Ill., 
Jan. 22-23

Spray Polyurethane Foam Show:  
Albuquerque, N.M., Jan. 26-29

Pre-IRE Issue

International Roofing Expo:  
New Orleans, Feb. 24-26

Roof Consultants Institute Show:  
San Antonio, March 5-10

North/East Roofing Contractors 
Association Show: Mashantucket, 
Conn., March 25-26

ROOFTech: Vancouver, Canada 
May 5-6

Roof India 2015: Mumbai, India, 
May 22-24

The American Institute of Architects 
Show: Atlanta, May 14-15

Issue includes the adRecall™ study 
by Baxter Research

Western States Roofing Contractors 
Association Show: Las Vegas,  
June 14-17

Contractor Connection: Orlando, 
Fla., June 15-19

MATERIAL DUE DATES

Space: Nov. 24, 2014 
Material: Dec. 2, 2014

Space: Dec. 26, 2014 
Material: Jan. 5

Space: Jan. 26 
Material: Feb. 3

Space: Feb. 24 
Material: March 4

Space: March 24 
Material: April 1

Space: April 24 
Material: May 4
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FOCUS

Safety

Business Management

Photovoltaic Roof Systems

Metal Roof Systems

Sustainability

Polymer-modified Bitumen 
Roof Systems

BONUS DISTRIBUTION & EXTRAS 

Florida Roofing & Sheet Metal 
Contractors Association Show:  
Orlando, Fla., July 16-18

China International Roofing  
and Waterproofing Expo:  
Beijing, China, Sept. 1-3

Issue includes the adRecall™ study 
by Baxter Research

Solar Power International: Anaheim, 
Calif., Sept. 14-17

The Roofing Contractors Associa-
tion of Texas Conference and  
Tradeshow: Fort Worth, Texas,  
Sept. 16-18

Metalcon International Show:  
Tampa, Fla., Oct. 14-16

Midwest Roofing Contractors  
Association Show: Kansas City, Mo., 
Nov. 11-13

Greenbuild International Confer-
ence & Expo: Washington, D.C., 
Nov. 18-19

Issue includes the adRecall™ study 
by Baxter Research

MATERIAL DUE DATES 

Space: May 26 
Material: June 3

Space: June 26 
Material: July 6

Space: July 24 
Material: Aug. 3

Space: Aug. 25 
Material: Sept. 1

Space: Sept. 23 
Material: Oct. 2

Space: Oct. 26 
Material: Nov. 3

MONTH 

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

2015 EDITORIAL CALENDAR | JULY - DECEMBER
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2015 PROFESSIONAL ROOFING DISPLAY ADVERTISING RATES *

Black-and-white Rates (Gross)

 1-3x 4-6x 7-9x 10- 12x+

Full page $4,960 $4,750 $4,310 $4,150

2/3 page $4,725 $4,400 $4,150 $4,025

Island $4,290 $3,995 $3,735 $3,510

½ page $3,865 $3,580 $3,315 $3,195

1/3 page $2,915 $2,590 $2,450 $2,340

¼ page $2,310 $2,205 $2,045 $1,935

Full page + 1/3 $8,440 $7,665 $6,985 $6,745

Spread $10,075 $9,180 $8,940 $8,200

Cover II $6,305 $5,540 $5,255 $5,100

Cover III $6,070 $5,340 $5,050 $4,940

Cover IV $6,685 $6,505 $5,530 $5,390

Additional Color Rates (Gross)

Spread $3,300

Full page  $1,875

2/3 page  $1,875

Island $1,000

½ page $1,000

1/3 page $850

¼ page $550

*Frequency is based on Professional Roofing advertising. Rates are agency-commissionable. For a customized proposal, call (800) 323-9545.

NEW ADVERTISER? You qualify for special rates!  Contact us today for a customized proposal. 

Kristina Damjanoska  |  Advertising Sales Manager  |  (800) 323-9545, ext. 7554  |  kdamjanoska@nrca.net
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All print advertising placements will appear in Professional Roofing’s digital version FREE!

SPF safety
Controlling exposure

PROFESSIONAL ROOFING’S DIGITAL EDITION

CIRCULATION AND DISTRIBUTION

Professional Roofing’s digital edition can be accessed by downloading the Pro-
fessional Roofing app available in Apple’s iTunes App Store and Google Play for 
Android devices. Digital subscriptions are free to all roofing professionals. 

ADVERTISING GUIDELINES

Advertising placements will appear in Professional Roofing’s print and digital 
edition for one fee. Materials for the print edition will be used for the digital 
edition unless otherwise specified. For an additional fee, assistance is available to 
produce digital advertising materials. 

PRODUCTION AND LAYOUT GUIDELINES

Full-page Ads 
For each full-page ad placement in the print edition, advertisers are entitled to one 
static ad page in the digital edition.

Fractional Ads 
For each fractional ad placement in the print edition, advertisers are entitled to a 
similar sized static ad in the digital edition.

Copy Splits 
Not available at this time.

Positioning 
Positioning in Professional Roofing’s digital edition is based on advertising in the print 
edition. However, because of the unique structure of digital editions and tablet de-
vices, there will be some variability as to how ads are presented in the digital edition. 
Positioning, including key lines, bleeds and surrounding color fields are at the discre-
tion of Professional Roofing.

Cover 4 
The ad will run before the last column (As I was Saying …).

Cover 3 
The ad will run immediately after the first cover feature.

Cover 2 
The ad will run in the first position following the front editorial cover.
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Spreads and Multi-page Units 
Ads for spreads will run horizontally. Multiple-ad pages ads will be positioned similar 
to the print edition.

PROFESSIONAL ROOFING’S DIGITAL EDITION ENHANCEMENT RATES
Full Page

Static Ad  URL Enabled URL + Sound Clip URL + Video URL + Hot Spots  Web Page Enabled

 Free $300 $500 $500 $500 $500

Fractional Ads 

Static Ad URL Enabled URL + Sound Clip      URL + Video       URL + Hot Spots        Web Page Enabled 

 Free $150 N/A $350 $350  N/A

Definitions

Static Ad:    Print materials will be used to meet digital edition requirements.  
Ads have no interactive functionality.

URL Enabled:  Print materials will be used to meet digital edition artwork require-
ments. One URL must be supplied and will link to the specified 
website page. Readers can click through to your specified URL 
with a tap on your ad.

URL + Sound Clip:  Readers can hear your embedded sound clip while viewing the ad. 
(Playback options are available.)

URL + Video:  Readers can select play options from your embedded video within 
the ad. (Playback options are available.)

URL + Hot Spots:  Readers can tap hot spots to reveal your additional content, includ-
ing text and flat images.   

Web Page Enabled:  Readers can view your fully functional website page in place of the 
digital print ad. (Additional background artwork may need to be provided.)   

CONTACT US TODAY FOR A CUSTOMIZED PROPOSAL. 

Kristina Damjanoska  |  Advertising Sales Manager  |  (800) 323-9545, ext. 7554  |  kdamjanoska@nrca.net
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  ARTWORK SPECIFICATIONS

Publication/Trim Size:  9” x 10.875” Live Area: 8.75” x 10.625” 
Bleed: 9.125” x 11.125” 
Printing:  Four-color process, computer-to-plate on Web-offset presses 
Binding:  Perfect bound 
Platforms:   MacIntosh or PC.  

All files are converted to MacIntosh format for printing.
Support file specifications:  Artwork must have a 300-dpi resolution.

ACCEPTABLE FILE FORMATS

Adobe Acrobat (.pdf ) 
Save images as CMYK. All fonts should be embedded. All fonts must be provided 
when submitted in native application software. Any .pdf without adequate bleed will 
be reduced to fit. If changes are needed to .pdf files, please submit a new file. If a new 
file is not submitted, we cannot guarantee the quality of the ad. Email .pdf files to 
jkriete@nrca.net (limitation is 2 MB). Include in the email the name of the advertiser 
and month the ad is to appear.

FTP SITE 
Files may be placed on Professional Roofing’s FTP site as follows: 
Host: ftp.nrca.net  User: incoming  Password: nrca

User name and password should be entered in lowercase. Once your ad has been up-
loaded, alert Joan Kriete at jkriete@nrca.net or (847) 493-7524. Name the files with 
company name and issue date.

January 
February 
March 
April 
May 
June 
July 

August 
September 
October 

November 
December

Dec. 2, 2014 
Jan. 5 
Feb. 3 

March 4 
April 1 
May 4 
June 3 
July 6 
Aug. 3 
Sept. 2 
Oct. 1 
Nov. 3

2015 PRINT MATERIALS DUE DATES
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 1/3 Page ¼ Page ¼ Page 
 Square  Horizontal Vertical 

 4.625" Wide 4.625" Wide 3.375" Wide 
 4.625" Long 3.375" Long 4.625" Long 
 (Faceside only)

 
 

 

 Spread 1 1/3 Page Full-ptage

 Trim size: 18" x 10.875" Trim size: 11.977" x 10.875" Trim size: 9" x 10.875" 
 Bleed: 18.25" x 11.125" Bleed: 12.167" x 11.125" Bleed: 9.125" x 11.125"

17.5" Wide
11.667" Wide

8.75" Wide10.625"
Long 10.625"

Long

10.625"
Long

AD SIZES

5.75" Wide
7" Long

7" Long

3.25" Wide
10.625"  
Long

 

  2/3 Page Horizontal ½ Page Island 1/3 Page

Trim size: 5.875" x 10.875" Trim size: 9" x 5.425" Trim size: 5.875” x 7” Trim size: 3.375” x 10.875”
 Bleed: 6.0" x 11.125" Bleed: 9.125" x 5.55" Bleed: 6.0” x 7” Bleed: 3.5” x 11.125”
 (Faceside only)

5.75" Wide

10.625"
Long

7" Wide

4.625"
Long

CONTACT US TODAY FOR  
A CUSTOMIZED PROPOSAL. 

Kristina Damjanoska 
Advertising Sales Manager 
(800) 323-9545, ext. 7554 

kdamjanoska@nrca.net
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ADDITIONAL PRINT OPPORTUNITIES

ROOFING MARKETPLACE 

Roofing Marketplace is a special section in each issue of Professional Roofing  
and offers a great opportunity to test the market or introduce a new product.  
Each placement receives up to 80 words of text and a color photo.  

2015 Roofing Marketplace Rates (Net)

1-3x  $800

4-6x  $775

7-12 $745

PROFESSIONAL ROOFING CLASSIFIED ADVERTISING

Classified advertisements are a perfect was to advertise your services, equipment,  
software, business opportunities and available positions. Nonmembers may add  
color to their classified advertisements for $100 per placement; NRCA members 
receive color classified advertisements at no additional charge. 

2015 Classified Advertising Rates (Net)

Standard Classified Rates (Net)  Per Word  Per Boldface Word

NRCA member 
(minimum charge $85)  $2.70  $3.70

Nonmember 
(minimum charge $100)  $3.10  $4.10

Display ClassifiedRates (Net)  1x  3x  6x  9x  12x

NRCA member  $140  $135  $125  $115  $105

Nonmember  $160  $155  $144  $135  $125

Four-color   $0 per placement (NRCA member) 
$100 per placement (Nonmember)

Rates listed are per inch. All ads must be prepaid before insertion.

CLASSIFIED ARTWORK SPECIFICATIONS

Professional Roofing will supply a border and include your logo if requested.  
Professional Roofing accepts only one-column format, which is 2¼ inches wide  
and up to 5 inches tall. Electronic artwork is preferred for larger displays.  
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PROFESSIONAL ROOFING’S WEBSITE

WWW.PROFESSIONALROOFING.NET

Professional Roofing’s website, www.professionalroofing.net, offers online access to 
the content found in each issue, including special web exclusives referenced in many 
featured articles, columns and special sections.  

Average Monthly Statistics: 

• 8,300 visits

• 5,500 unique visitors 

• 25,000 page views 

Primary Home Page Side Banner—Exclusive   
Your home page side banner ad will appear exclusively on Professional Roofing’s home 
page. $1,000 monthly  

Home Page Side Banner Bottom—Rotating 
Your ad will appear on Professional Roofing’s home page; the banner  
will rotate with other advertisers and link to your specified website. 
$400 monthly

Secondary Page Side Banner—Rotating  
Your ad will appear on all secondary pages in rotation with other  
advertisers. $800 monthly 

327 x 236

327 x 236

225 
x 

300

http://www.professionalroofing.net
http://www.professionalroofing.net
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NRCA’S WEBSITE

WWW.NRCA.NET

NRCA’s website, www.nrca.net, provides more than 30,000 pages of information  
for roofing professionals addressing educations, technical, safety and insurance,  
government advocacy and more. www.nrca.net is referenced daily by contractors,  
building owners, homeowners and specifi-
ers. The website features up-to-date roofing 
industry news, search options, educational 
opportunities, members-only content and 
enhanced gateways to all NRCA social media 
and industry-related organizations.  

Average Monthly Statistics

• 45,000 visits

• 33,000 unique visitors 

• 125,000 page views 

NRCA’s Website Login Wallpaper Ad – 
Exclusive 

More than 20,000 users are registered on 
NRCA’s website. Registration is free but 
required to purchase products, receive elec-
tronic communications and access much of 
the information available on the site. A 1,270 
by 600 pixel, static, single-image wallpaper 
will appear at the login screen for all users 
and include a link to your company’s website. 
$6,000 quarterly 

http://www.nrca.net
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NRCA EXCLUSIVE HOME PAGE ADS 

Header Banner 
A home page header banner ad will appear 
exclusively on NRCA’s home page and in  
rotation on all secondary pages of the  
website. $1,400 monthly 

Roofing Industry News 

NRCA’s Roofing Industry News features  
up-to-date information about NRCA  
activities, special offerings, industry-related  
events and construction data. A logo banner  
will appear on the home page and all  
secondary pages in addition to a header  
banner on the Roofing Industry News page.  
$1,600 quarterly 

Side Banner  
A home page side banner ad will appear exclusively on NRCA’s home page and in 
rotation on all secondary pages of the website. $1,500 monthly 

Sponsored Links  
An opportunity to post company product news and more, the sponsored links will 
appear on the home page and all secondary pages. $375 monthly

468 x 60

263 x 35

263 x 175
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468 x 60

468 x 60

263 x 175

NRCA ROTATING SECONDARY PAGE ADS 

Header Banner

Ad will appear at the top of every page on  
NRCA’s website except the home page. The  
banner will rotate with other advertisers.  
$1,100 monthly 

Side Banner

Ad will appear in the right navigation  
column on all secondary pages in rotation  
with other advertisers. $1,200 monthly 

Sponsored Links  
An opportunity to post company product  
news and more, the sponsored links will  
appear on the home page and all secondary  
pages. $375 monthly

Footer Banner

Ad will appear at the bottom of all second-
ary pages in rotation with other advertisers. 
$600 monthly  



20

NRCA’S CONSUMER WEBSITE

WWW.EVERYBODYNEEDSAROOF.COM

In 2014, NRCA launched its consumer 
focused website, www.everybodyneeds 
aroof.com. The site serves as a compre-
hensive resource for homeowners, build-
ing owners and building managers and 
helps them make informed decisions 
about maintaining and/or replacing roof 
systems.  

Average Monthly Statistics

• 10,600 user sessions

• 9,100 users

• 19,900 page views 

Consumer Website Exclusive Home 
Page Side Banner  
Your ad will appear exclusively on  
the home page and in rotation with 
other advertisers on all secondary  
pages. $1,000 monthly 

Consumer Website Secondary Page 
Side Banner—Rotating  
Your ad will appear on all secondary 
pages in rotation with other advertisers. 
$800 monthly 

327 x 236

327 x 236

http://www.everybodyneedsaroof.com
http://www.everybodyneedsaroof.com
http://www.everybodyneedsaroof.com
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NRCA’S BIWEEKLY E-NEWS 

NRCA’s biweekly electronic newsletter offers subscribers late-breaking information 
about NRCA news and events, including special 
offers and industry-related construction reports.  
The digital newsletter is distributed Tuesdays and 
Thursdays to more than 14,200 opt-in subscribers.  

Average E-News Weekly Stats 

• 13,000 Opt-in subscribers

• 31% Open Rate 

Side Banner  
$405 per week; both installments. 

Sponsored Link  
$375 per week; both installments.  
Headline (25 characters); copy (90 characters) 

265 x 85

265 x 85

CONTACT US TODAY FOR A CUSTOMIZED PROPOSAL. 

Kristina Damjanoska  |  Advertising Sales Manager  |  (800) 323-9545, ext. 7554  |  kdamjanoska@nrca.net

mailto:kdamjanoska%40nrca.net?subject=Media%20Kit
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NRCA WEBINAR SPONSORSHIP—MEMBERS ONLY

Influence more than 3,400 NRCA members.

Each month, NRCA University hosts live, interactive webinars 
focused on educating roofing professionals on a variety of  
industry-related topics, including business management and 
practices, roofing technology, safety, legal and regulatory issues, 
and more.   

Webinars are free to all NRCA members and are available  
to nonmembers for a small fee. Both have access to all past  
recordings at www.nrca.net/webinars. 

SPONSORSHIP INCLUDES  

Company Logo Use 
Sponsors have the opportunity to place their company 
logos on all promotional materials related to the spon-
sored webinar, including press releases, NRCA’s calendar 
of events listing, and all print and digital mentions. 

Digital Banner 
Exclusive placement of a 468 pixel by 60 pixel digital 
banner on www.nrca.net/webinar during the month of 
webinar sponsorship.  

During the Webinar 
Your company logo will appear on all presentation 
slides. A sponsor’s contact information will appear  
at the end of the presentation and include verbal  
recognition during the introduction and conclusion  
of the presentation.  

Lead generation 
All registered attendees can opt in to receive sponsor 
information during the registration process. Lead  
information will include name, telephone number, 
mailing address and email. Sponsors will receive a  
final copy of the webinar registration for follow up. 
Please note: Attendees will have the option to opt out  
of communications.  

Survey opportunity 
All attendees who participate in the live webinar or 
view past programs from NRCA’s website will be asked 
to participate in a post-webinar survey. Sponsors have 
an opportunity to include up to two NRCA-approved 
questions.  

Sponsorship price:  $1,200 

Pricing is net and based on the benefits offered for a 
sponsor’s monthly commitment. Sponsorship rates are 
not related to the quantity of registered or opted-in 
participants. In 2013, NRCA webinars had more than 
70 registered users per webinar. 

Schedule of 2015 webinars 
Click here for a list of upcoming webinars or visit  
www.nrca.net/webinars.

http://www.nrca.net/webinar
http://www.nrca.net/webinar
http://www.nrca.net/calendar
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